
 

 

  

Bartlett Mitchell 

2018 (update)  

Pledge 

Bartlett Mitchell will continue to innovate and create by introducing and 

re-delivering “meat free” type events and menu days. Where a 

vegetarian dish is on the menu the company will look to promote if by it 

being the first advertised with local and seasonal produce whenever and 

wherever possible. Target set to increase overall purchase in kg's by 

September 2019 by 10% on current levels. 

This is a UK wide pledge 

  

 

Measure company-wide the volume/kg’s of vegetable and salads (no fruit or potato type 

products) from the following categories: fresh, frozen, tinned, pre-prepared chilled. 

Data will be exported from Bartlett Mitchell's e-procurement system and reported at Board 

level on the monthly Green dashboard. Targets will be set against previous year’s results 

and measured in kgs purchased rather than per portion sold. 

Monitoring 

This commitment will be 

implemented by September 

2019 

1 
This aligns with point 4 on the Commitments Framework  

2 
Education of teams through various programmes with the “DARE” 

principles of Delicious and Responsible Eating at the heart of the 

companies “Vitality Kitchen” range of recipes. Engaging with 

nutritionists and dieticians to understand the working of the body as a 

vessel that requires fuel and how to translate that into everyday 

activities such as the foods we eat to “fuel” us. Bartlett Mitchell’s 

employee target is that 100% of employees by September 2019 will 

have received nutrition education. 



   

 

bartlett mitchell will monitor the deliverance of increasing knowledge of teams via 

its on-line training platform-Skillsoft ensuring that training is being delivered, 

completed and refreshed at the appropriate time intervals. 

Monitoring 


